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Disclaimer
These materials have been prepared by GRAVITY Co., Ltd. ("Gravity" or the "Company"). The statements contained in this presentation have not been

independently verified. No representations or warranties, express or implied, are made as to, and no reliance should be placed on, the accuracy, fairness or

completeness of the information presented or contained in these materials. Neither the Company nor any of its affiliates, advisers or representatives accepts any

responsibility whatsoever for any loss or damage arising from any information presented or contained in these materials. 

The information presented or contained in these materials is subject to change without notice and its accuracy is not guaranteed. 

The presentations do not constitute an offer or invitation to purchase or subscribe for any shares or other securities of the Company and 

neither any part of the materials nor any information or statement contained therein shall form the basis of or be relied upon in

connection with any contract or commitment whatsoever.

Certain statements or other disclosure content in these presentation materials may include, in addition to historical

information, "forward-looking statements" within the meaning of the "safe-harbor" provisions of the U.S. Private

Securities Litigation Reform Act of 1995. Forward-looking statements can generally be identified by the use of forward-

looking terminology, such as "may," "will," "expect," "intend," "estimate," "anticipate," "believe," "project," or "continue" 

or the negative thereof or other similar words, although not all forward-looking statements will contain these words. 

These forward-looking statements are based on our current assumptions, expectations and projections about future

events. All forward-looking statements involve risks and uncertainties that may cause our actual performance, financial

condition or results of operations to be materially different from those suggested by the forward-looking statements, 

including, but not limited to, our ability to diversify revenue; our ability to collect, and in a timely manner, license fees

and royalty payments from overseas licensees; our ability to acquire, develop, license, launch, market or operate

commercially successful online games; our ability to compete effectively in a highly competitive industry; our ability to

anticipate and access technological developments in our industry; our ability to recruit and retain quality employees as

we grow; our ability to implement our growth strategies; and economic and political conditions globally. Investors should

consider the information contained in our submissions and filings with the United States Securities and Exchange 

Commission (the "SEC") including our annual report for the fiscal year ended December 31, 2017 on Form 20-F, together

with such other documents that we may submit to or file with the SEC from time to time, including on Form 6-K. The 

forward-looking statements speak only as of this press release and we assume no duty to update them to reflect new, 

changing or unanticipated events or circumstances.
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Ragnarok M, one of  Global TOP Mobile Games
Demonstrating Ragnarok IP Brand Power!

2018 4Q Updates

Ragnarok M: Taiwan, Korea, Southeast Asia(11 regions), North, South America/Oceania(43 Regions) Released

- Hit 22 million downloads throughout the global markets

- Rank No.1 in AOS/iOS top grossing in 12 Regions (as of 30 January, 2019)

(Taiwan/Hong Kong/Macau , Korea, Thailand, Philippines, Singapore, Malaysia, Indonesia, Brunei, Laos, Panama)

- In 34 regions for AOS/ 42 regions for iOS among 43 regions of global version, 

9 regions in the top 10 and 23 regions in top 100 (based on top grossing)

01

Cumulative Downloads

As of 30 January, 2019

11,779,000
2017.10

13,783,000
2018.03

21,099,000
2018.10

22,283,000
2019.01

Taiwan, 
Hong Kong, 

Macau Launch Korea Launch Southeast Asia Launch

North America, 
South America 

and Oceania Launch

8,381,000
2017.03

China Launch

Becoming beloved Global IP with more than 22 million downloads all over the world



6GRAVITY INVESTOR RELATIONS FEBRUARY 2019 ⓒ GRAVITY CO.,LTD. All rights reserved.

Ragnarok M X “Neon Genesis Evangelion” Collaboration02

Improving retention through various events and contents updates such as 
Evangelion collaboration and arousing Ragnarok M’s users interest! 

2018 4Q Updates

Ragnarok M in collaboration with Neon Genesis Evangelion and updated on China, 
Taiwan, Hong Kong, Macau Korea, and Southeast version on 31 January 

• Temporary the Third New Tokyo Adventure Dungeon Open!

• Provided Exclusive Evangelion’s Combat uniforms and Customs
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Ragnarok M: Successful Launching in Southeast Asia03

• More than 7,000,000 Downloads for Southeast Version of Ragnarok M

• Rank No. 1 of the best grossing in Indonesia, Philippines, Thailand, Singapore, Malaysia, Brunei, Laos 

• Leading top in Indonesia, Philippines, Thailand (as of 7 February 2019)

Strong Brand Power with the top ranking in Southeast Asia Markets

Competitiveness with Localization per market/ Stable Growth with revenues from various regions

2018 4Q Updates

The Bestselling Mobile Games across Major Southeast Asia after the Launching 

태국
1위

(AOS/iOS 최고 매출)

Thailand

Rank No.1
(AOS/iOS Best Grossing)

태국
1위

(AOS/iOS 최고 매출)

Philippines

Rank No.1
(AOS/iOS Best Grossing)

태국
1위

(AOS/iOS 최고 매출)

Indonesia

Rank No.1
(AOS/iOS Best Grossing)

태국
1위

(AOS/iOS 최고 매출)

Singapore

Rank No.1
(AOS/iOS Best Grossing)

태국
1위

(AOS/iOS 최고 매출)

Malaysia

Rank No.1
(AOS Best Grossing)

As of  7February 2019
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04

Beloved Ragnarok IP in the world, Expanding Game Service to Global Markets

Becoming a Global Company with entry into North, South America and Oceania

More than 1,700,000 Pre-registration signups!
(as of 8 January 2019)

- Google/Apple iOS opened on 9 January!

- Launching Regions: 43 regions including 

the United States, Brazil, Australia, Canada

500,000 Downloads within three days after launching

- 9 Regions in the top 10 of iOS free download (as of 7 February 2019) 

- 9 Regions in the top 10 of AOS/iOS grossing listings (as of 7 February 2019) 

Ragnarok M: North America, South America, 
Oceania Launch on 9 January

2018 4Q Updates
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Ragnarok M: Preparing the service for Japan in 2019

2018 4Q Updates

05







iOS No.1 
Android No.1 

iOS No.2
Total Games No.20

Japan Launch :  Preparing the service in 2019

- As seen steady sales figures for Raganarok Online, 
look forward to Ragnarok M’s success in Japan 

iOS No.1 
Android No.3 

Country

Taiwan 

Philippines 

Korea

Thailand

Brazil

China 

U.S. and Canada 

Japan

Indonesia

Russia and CIS

Singapore/Malaysia 

…

…

NO. of Ragnarok Online
Registered Accounts

12.3M

10.4M

7.7M

7.3M

5.3M

5.1M

5M

4.2M

3.2M

1.4M

1.1M

…

…

iOS No.1 
Android No.1 

iOS No.1 
Android No.1 

iOS No.1 
Android No.1 

iOS No.1 
Android No.1 
(Singapore)

Android No.1 
(Malaysia)
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I

New Global Market 
Joint Venture in Indonesia

Establishing a subsidiary in Thailand

06
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Strengthen Southeast Market Power through JV Indonesia and 
a Subsidiary in Thailand!

06
New Global Market 

Joint Venture in Indonesia

① Strengthen as a publisher in Indonesia through various games 

② Growth to an Indonesia game company with expanding the multiple business 

③ Establish a Joint Venture in Indonesia with Lyto, which is our local license for Ragnarok Online for 15 years

A subsidiary in Thailand (Gravity Game Tech)

① Ragnarok IP’s popularity with the history that Ragnarok Online have won the best MMORPG 

Game awards in Thailand Game Show 2016, 2017 two years in a row 

→ Gaining brand awareness throughout Southeast Asia 

② Leading Rank No.1 in AOS/iOS since the launching day (as of 7 February, 2019)

③ To build a solid base through the entry into Thailand, Myanmar, Cambodia, Laos



GRAVITY INVESTOR RELATIONS FEBRUARY 2019 ⓒ GRAVITY CO.,LTD. All rights reserved.12

I

2019 Business Strategy

Line-up for Various Genre of Ragnarok IP based Game 07
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Line-up for Various Genre of Ragnarok IP based Game 

Maintaining growth with the expansion of Ragnarok IP

2019 Various Genre of Ragnarok IP based Game 

07

Ragnarok: Spear of Odin
(Action MORPG) 

(Ragnarok Dungeon Survivor)
: Plan to launch in Taiwan/Hong Kong/Macau 

during the first half of 2019

Ragnarok M: First Love
(MMORPG):  

In progress of CBT 
(Plan on 3rd CBT in March)

RO Click H5(Idle Game): 
Plan to launch in Korea in March 2019

/Global Market in 2019

Ragnarok Mobile Adventurer
(3D ARPG): 

Plan to launch in 2019 
(CBT: January 10th~20th)

Ragnarok Web MMORPG
(3D New Version): 

Expect to launch in Taiwan/Hong Kong/Macau 
during the first half of 2019



GRAVITY INVESTOR RELATIONS FEBRUARY 2019 ⓒ GRAVITY CO.,LTD. All rights reserved.14

I

2018 4Q Analysis
Operation Results Trend

Revenues Breakdown

08

09
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67,521 66,311 
63,026 

44,201 

111,000

'17 4Q '18 1Q '18 2Q '18 3Q '18 4Q

2,941 

4,820 

8,323 

7,084 

12,000

'17 4Q '18 1Q '18 2Q '18 3Q '18 4Q

Operation Results Trend08
2018 4Q Analysis

(4Q 2018 Preliminary) (4Q 2018 Preliminary)

(Not disclosed the 
amount lower than billion 
because It is preliminary)

(In Million of KRW)

Revenues Operating Profit

(Not disclosed the 
amount lower than billion 
because It is preliminary)
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Operation Results Trend08

Net Profit Cash and Short-term 
Financial Instruments

61,595 
57,397 

67,906 
65,779 

95,551 

'17 4Q '18 1Q '18 2Q '18 3Q '18 4Q

4,898 

3,549 

6,615 
6,312 

'17 4Q '18 1Q '18 2Q '18 3Q

2018 4Q Analysis

(Not disclosed because have not done 
with closing 2018 4Q)

(In Million of KRW)
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Revenues Breakdown09

Market Area

Diversified Markets with 
Revenue Growth in Taiwan, 
Korea, Southeast Asia

Korea and Japan 
Main Markets

2018 4Q Analysis

Taiwan/HK/Macau Korea/Japan/China Southeast Asia&others

2016

2017

2018
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09

Gravity as a Leading Service Provide 
in Online and Mobile Game Markets

Continues Revenue Growth in 
both Online and Mobile Games

2018 4Q Analysis

Revenues Breakdown

2016

2017

2018

Game Platforms

mobile PC Others
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2019 Gravity Outlook
2019 Major Upcoming Launchings

2019 Gravity Outlook

10

11



20GRAVITY INVESTOR RELATIONS FEBRUARY 2019 ⓒ GRAVITY CO.,LTD. All rights reserved.

Upcoming Launchings

2019 Gravity Outlook

10

PC Ragnarok Zero

Web Browser
Ragnarok Web MMORPG

(3D New Version)

Mobile Ragnarok M (MMORPG)

Mobile Ragnarok: Spear of Odin (MO RPG)

Mobile
Mobile games based on 

Ragnarok IP

Mobile Ragnarok Adventurer (3D MORPG)

HTML5 RO Click H5(Idle Game)
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Global Market Strategy

Taiwan
Gravity Communications

U.S.A
Gravity 
Interactive

Gravity 
Entertainment

China

NeoCyon

Brazil

Thailand
Gravity Game Tech

Shanghai The Dream
X.D. Network 

Shanghai TA REN 
Network Technology 

Korea

Japan
GungHo

Indonesia
Gravity Game Link 

Europe

Russia and CIS 
Innova

Electronics Extreme

11
2019 Gravity Outlook

Subsidiary/Joint Venture

Publisher

Partnership on IP Business
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I

Exhibits

Company Overview

Subsidiaries

01

02



23GRAVITY INVESTOR RELATIONS FEBRUARY 2019 ⓒ GRAVITY CO.,LTD. All rights reserved.

Company Information

Exhibits

Date of 
Establishment

April 4, 2000

Location

Employees

Business 
Area

Management

Seoul, Korea(HQ), Taipei, Taiwan (Subsidiary), California, USA (Subsidiary)

552 (Including Subsidiaries, as of December 31, 2018)

Development and Publishing of Online Games and Mobile Games 
IP Licensing Business
Character merchandizing and other IT Services

01

CEO Hyun Chul Park 
COO Yoshinori Kitamura
CFO Heung Gon Kim
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Subsidiaries02
Exhibits
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Investor Relations Contact Information
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